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56.3% or 147,614,981 of USA Adults 18 or older Don't Watch Local TV News and/or National/Network TV News.
Typical Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 42.8 years
old (12.2% younger than average) and have a $92,506 (3.% lower than average) annual household income.
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52.7% or 3,976,462 of CHI DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV Ne
Typical Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 42. years
old (13.1% younger than average) and have a $101,361 (5.7% lower than average) annual household...
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61.8% or 3,533,011 of WDC DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Typical Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 43.7 years
old (8.9% younger than average) and have a $130,524 (4.7% lower than average) annual household income.
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61.3% or 2,774,466 of SEA DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV Ne
Typical Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 43.1 years
old (10.7% younger than average) and have a $126,620 (1.4% higher than average) annual household...
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58.% or 2,761,424 of PHX DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV Ne "vs.

Typical Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 43.2 years
old (11.2% younger than average) and have a $103,420 (1.8% lower than average) annual household...
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56.3% or 147,614,981 of USA Adults 18 or older Don't Watch Local TV News and/or National/Network TV News.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 1.7% less likely to
be a college graduate, 8.9% more likely to work full-time, 10.2% less likely to be married, 21.2% more likely

to be a parent of 1 or more children und
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52.7% or 3,976,462 of CHI DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 4.7% less likely
to be a college graduate, 7.5% more likely to work full-time, 13.6% less likely to be married, 25.2% more

likely to be a parent of 1 or more children und
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61.8% or 3,533,011 of WDC DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 5.2% less likely

to be a college graduate, 7.5% more likely to work full-time, 7.1% less likely to be married, 15.% more likely

to be a parent of 1 or more children under
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61.3% or 2,774,466 of SEA DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are .9% more likely
to be a college graduate, 10.4% more likely to work full-time, 3.9% less likely to be married, 15.8% more

likely to be a parent of 1 or more children unde
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58.% or 2,761,424 of PHX DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV News.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 1.7% less likely

to be a college graduate, 9.% more likely to work full-time, 8.1% less likely to be married, 20.7% more likely

to be a parent of 1 or more children under
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56.3% or 147,614,981 of USA Adults 18 or older Don't Watch Local TV News and/or National/Network TV News.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 11.5% less likely to
own their home, 19.9% more likely to own a higher valued home, 8.8% less likely to have a single-family

Vhome, 6.2% less likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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52.7% or 3,976,462 of CHI DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV Néws.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 14.5% less likely to
own their home, 2.5% more likely to own a lower valued home, 11.4% less likely to have a single-family

home, 4.8% less likely to have a dog.
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61.8% or 3,533,011 of WDC DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV News.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 9.7% less likely to
own their home, 3.4% more likely to own a lower valued home, 9.7% less likely to have a single-family home,

9.8% less likely to have a dog.
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61.3% or 2,774,466 of SEA DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV News.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 9.2% less likely to

own their home, 3.3% more likely to own a lower valued home, 6.9% less likely to have a single-family home,
2.% less likely to have a dog.
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58.% or 2,761,424 of PHX DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV News.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 8.6% less likely to

own their home, 1.9% more likely to own a lower valued home, 3.7% less likely to have a single-family home,
9.8% less likely to have a dog.
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56.3% or 147,614,981 of USA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are .5% more likely
to look up D-I-Y advice online, 16.7% less likely to always vote in local elections, 4.9% less likely to belong
to a gym, .3% more likely to fly domestic
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52.7% or 3,976,462 of CHI DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 2.5% less likely

to look up D-I-Y advice online, 21.6% less likely to always vote in local elections, 7.6% less likely to belong

to a gym, .2% more likely to fly domestic
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61.8% or 3,533,011 of WDC DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are .8% more likely

to look up D-I-Y advice online, 15.9% less likely to always vote in local elections, 5.2% less likely to belong

to a gym, 2.1% more likely to fly domestic

,Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

84.3% =
LTS 55.6%)
Registered to Vote Democrat f Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These
Lan. 134
Presidential Elctions: Always
| H i . . " oo .
o Statewide Elections: Always | ————
4%
25.1%

ity mestsunet onine shone Dot mmn Medicsl  Ftness/piet  Mome/  Apparel/ lobsearch/  camer  Religion/ Take Omine  Educaon  Momework Sidnnkc. | dmesory ramsas/ Photography mm kg
g Wit S vedad Gl rkes/  information Gaden b Post ¢ spirks s wch  [¥ou or Your Samily 23 . 5
'Z:,,m‘ R o e S, o St PRRTR CRMESE BNDY B e Thaw N Local Elections: Always
s, Spicrion, e} Local Elections: Sometimes
® who Don't Watch Local TV News and/or National/Network TV News mWDC =who Don't Watch Local TV News and/or National/Network TV News =WDC
«
@ﬁTop—s’D past 12-months Active Lifestyle Activites: Adults 18 or older ‘u Past 12-months Domestic Airline Trips: Adults 18 or older
: 15 7%
Luip 25,423 14.4%
13.8%
2 trins S ——— 1355,

) 7.5%
Strips [ 51303 7.9%
) 6.7%
U695 300 6.5%
. 1,12.6%
S-9trips T 0%

10+ tri _ rlewuamesurpust year:
Rl 25,252 Avg. # Domestic Flights: a0 N IR

10.7% 10.5%} 40% 3.8%  3.9% 34
1T ECE-EoT ™

16,5%|
1a5%) 18.4%]
i

Crilling - Lawn Care Gardening Swimming Volunteer Bicyding Hiking - loggng- Belongto Sewing - Bowling  Gmup Fitness Fishing Yogza-Pdates Camping Adult Basketball Boating Follow a Caregiverof Competitive Football Tennis Snow Skilng -  Organized Softball - Hunting
Outdoor (Flowersor ‘Work Backpacking Running  Health Club or Crfts Class Continuing Weight Loss  Aging Parent Video Gaming Snowboarding Road Race Basedall
cooking vegetables) Gym Educaton Pofem  orReative 15,
Marathon,
® who Don't Watch Local TV News and/or National /Network TV News EWDC etc)

wbDc DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 3,295
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC, All rights reserved.

NOT (TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late OR TV programs - type watch on broadcast or cable/stream online: National/network news)



61.3% or 2,774,466 of SEA DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 2.4% more

likely to look up D-I-Y advice online, 12.6% less likely to always vote in local elections, .5% less likely to

belong to a gym, 1.4% more likely to fly domestic
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58.% or 2,761,424 of PHX DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 1.% less likely to
look up D-I-Y advice online, 20.8% less likely to always vote in local elections, 1.7% more likely to belong to

a gym, .5% more likely to fly domestic

,Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

84.6%
'

Registered to Vote Democrat f Lean  Republican /Lean Independent / None
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Suggestions Reviews [skype,  Information Schools, child's) shuttedly, Local Elections: Always 45.2%
FaceTime, sppiaation, e} Local Elections: Sometimes
ete) Financing) 2 29.0%
m who Don't Watch Local TV News and/or National/Network TV News B PHX = who Don't Watch Local TV News and/or National/Network TV News uPHX

«
@ﬁTop—s’D past 12-months Active Lifestyle Activites: Adults 18 or older ‘u Past 12-months Domestic Airline Trips: Adults 18 or older
i i 10,35

10.9%
2trips T 12.6%

; 9.7%
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30-days QSR Users: Adults 18 or older
|
‘

. %

Past

1time

2times

3 times

4 times

5times

6 -9times

10times or more

= who Don't Watch Local TV News and/ or National/Network TV News

mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
80.6%

3.4%

Couee mEpEEE - HEE

past yr., 10.9% less likely to smoke cigare

56.3% or 147,614,981 of USA Adults 18 or older Don't Watch Local TV News and/or National/Network TV News.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 3.4% less likely to
use QSRs past mo., 6.2% less likely to use Sit-Down Restaurants past mo., 10.6% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

¢ L5 1ime
10 times or more

® who Don't Watch Local TV News and/or National/Network TV News mUSA

Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down R ant Meals:
67.5% 72.0%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer

Imported Beer

Microbrew / Craft Beer l |

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

piza

Wings/  Bagel/
# who Don't Watch Local TV News and/or National /Network TV News:

Burgers /  Domut /
Used Restaurant Delivery Service Past aﬂ-dnﬁ |Grubhub, Uber Eats, etc.)

Steakhouse Upsaale

Sparts Bar  sakery
who Don't Watch Local TV News and/or... 20.4%

v [ 15.5%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines
% - -
2%

Casinos visited past 12 months: Yes

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

e
BRIt 2.2%

= who Don't Watch Local TV News and/ or National/Network TV News myUsA = who Don't Watch Local TV News and/or National/Network TV News mUSA
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52.7% or 3,976,462 of CHI DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV News.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 5.5% less likely to

use QSRs past mo., 5.9% less likely to use Sit-Down Restaurants past mo., 12.1% less likely to use Casinos

past yr,, 5.1% less likely to smoke cigaret

Past 30—days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

| 1t _ [ ] 1t 15.6% (Sit-Down Restaurants Used Past 30-days)
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 who Don't Watch Local TV News and/or National/Network TV News uCHI ® who Don't Watch Lu:al TV News and/or National/Network TV News B CHI =who Don't Watch Local TV News and/or National/Network TV News mCHI
Total Mon rhry QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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6,388 361
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e —
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i
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o
=
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Past 30-days QSR Users: Adults 18 or older
2times

3 times

4 times

5 times

16.1%

= who Don't Watch Local TV News and/ or National/Network TV News

Avg. Monthly QSR Meals:

1. o
6 -9times 4

= WDC

Total Monthly QSR Users:
79.9%

732 088

61.8% or 3,533,011 of WDC DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV News.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 3.5% less likely to
use QSRs past mo., 5.3% less likely to use Sit-Down Restaurants past mo., 6.4% less likely to use Casinos past

yr., 15.2% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 o

r older
[ ] 1time 6

16.3%

10 times or more

® who Don't Watch Local TV News and/or National/Network TV News
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= WDC

Drank Past 30-days: Adults 18 or older

Liquor =
Any Type of Beer =
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1,477,510 25.9%
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G 0.1% v
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wDC DMA Scarborough R2 2025: Oct24-Aug25
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Coffee Bar Bakery Other
Asian
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Don't Watch Local TV News and/or... 22.2%

woC l. 397,483 24.5%

z Past 12 months Casino Activities: Adults 18 or older

Slot Machines
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Stage Show / Concert

Sports Betting
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i
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61.3% or 2,774,466 of SEA DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV Ne vs.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 3.2% less likely to

use QSRs past mo., 3.9% less likely to use Sit-Down Restaurants past mo., 12.% less likely to use Casinos past

yr., .2% more likely to smoke cigarette

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 3.% less likely to
use QSRs past mo., 8.% less likely to use Sit-Down Restaurants past mo., 15.5% less likely to use Casinos past
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Top-10 Cuisines: Adults 18 or older
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I
Pz

Coffse  maian Steskhouse Wings/  Bagel[
H
= who Don’t Watch Local TV News and/or National/Network TV News

Chinese Indian/  sestood
ouse / Burgers/ Doaut/  Thaif
Coffee Bar SportsBar  Bakery  Other

asian

uPHK
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Don't Watch Local TV News and/or... [T0,S260M 17.1%

16.5%
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56.3% or 147,614,981 of USA Adults 18 or older Don't Watch Local TV News and/or National/Network TV News.
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 2.1% less likely to

have a 401K, 8.6% less likely to have an Auto Loan, 6.4% less likely to Invest/Trade Stocks Online, 4.4% less
likely to pay with their Debit Card.

mﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds
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68% 63% g0 5.0% 5,0 a5%
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529 Plan / College Savings Plan 7.0% Checking DebitorATM  Savings  CreditCard  Online Mobile  OnlineBil  Home  Awoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property - 4% Account Mortgage  Loan or Home
7.7% Equity Loan
m who Don't Watch Local TV News and/or National/Network TV News mUSA wwho Don't Watch Local TV News and/or National/Network TV News mUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service i =
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; . il 25% ®
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52.7% or 3,976,462 of CHI DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 4.7% less likely to

have a 401K, 5.6% less likely to have an Auto Loan, 15.5% less likely to Invest/Trade Stocks Online, 1.2% less
likely to pay with their Debit Card.

mﬁﬂmvestments Owned: Adults 18 or older
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Financial Services Has and/or Uses: Adults 18 or older
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12.0%
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Professional Services Used*: Adults 18 or older E'Past 3-Months Payment Methods Used: Adults 18 or older
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A t
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61.8% or 3,533,011 of WDC DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 3.2% less likely to

have a 401K, 11.2% less likely to have an Auto Loan, 14.1% less likely to Invest/Trade Stocks Online, 9.9% less
likely to pay with their Debit Card.

mﬁﬂmvestments Owned: Adults 18 or older

401K Plan
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Stocks or Stock Options

Mutual Funds
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9.3%
79,28 7.9%
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EmWDC

Financial Services Has and/or Uses: Adults 18 or older
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Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
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Professional Servicessed*: Adult 18 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner
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61.3% or 2,774,466 of SEA DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are 1.5% more likely to
have a 401K, .8% less likely to have an Auto Loan, .3% less likely to Invest/Trade Stocks Online, 6.5% less likely
to pay with their Debit Card.

mﬁﬂmvestments Owned: Adults 18 or older
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58.% or 2,761,424 of PHX DMA Adults 18 or older Don't Watch Local TV News and/or National/Network TV...
Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News are .5% more likely to

have a 401K, 15.% less likely to have an Auto Loan, 6.8% more likely to Invest/Trade Stocks Online, 5.% less
likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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1 914
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253,8 9.2%
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Second Home or Real Estate Property & 7.5% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Autoloan  Money Certificates of Studentloan Personal Loan  Home  Refinanced
% Account card Account Banking Banking Paying Market  Deposit(CDs) improvement  Home
529 Plan / College Savings Plan mf e Account Loanor Home  Mortgage
34 Equity Loan
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Professional Services Used*: Adults 18 or older y'E"Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
Financial Planner
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.
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an average of 2 days, 10
hours, 53 minutes and 51 seconds each week with All Forms of Media.

73.2% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an avg. of 6 hours and 48
minutes each week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an average of 2 days, 11
hours, 3 minutes and 20 seconds each week with All Forms of Media.

74.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an avg. of 6 hours and 40
minutes each week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an average of 2 days, 8
hours, 24 minutes and 56 seconds each week with All Forms of Media.

68.7% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an avg. of 6 hours and 53
minutes each week listening to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an average of 2 days, 8
hours, 51 minutes and 16 seconds each week with All Forms of Media.

67.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an avg. of 6 hours and 31 minutes
each week listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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| Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an average of 2 days, 13
hours, 56 minutes and 3 seconds each week with All Forms of Media.
75.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an avg. of 6 hours and 45
minutes each week listening to All Local AM/FM Radio, representing 8.3% of totaltime spent with all forms of Media.
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an average of 1 days, 18

hours, 39 minutes and 56 seconds each week with All Forms of Ad-Supported Media.
71.1% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an avg. of 6 hoursand 23
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-

Supported
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an average of 1 days, 18
hours, 59 minutes and 28 seconds each week with All Forms of Ad-Supported Media.

72.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an avg. of 6 hoursand 14
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-
Supporte'

87.2%

Avg. H:M:S/week with All Forms of Ad-
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an average of 1 days, 15
hours, 21 minutes and 36 seconds each week with All Forms of Ad-Supported Media.

66.8% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an avg. of 6 hours and 25
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-

Supported
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an average of 1 days, 16
hours, 41 minutes and 10 seconds each week with All Forms of Ad-Supported Media.

65.2% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an avg. of 6 hours and 1 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Me
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an average of 1 days, 22
hours, 2 minutes and 34 seconds each week with All Forms of Ad-Supported Media.

73.8% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an avg. of 6 hours and 33
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-
~Supported - @ o a o - ' ' R
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| Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an
average of 6 hours and 5 minutes each day with All Forms of Ad-Supported Media. 71.1% listen to
Local AM/FM Radio for an avg. of 54.8 minutes/day.(Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an
average of 6 hours and 8 minutes each day with All Forms of Ad-Supported Media. 72.9% listen to
Local AM/FM Radio for an avg. of 53.4 minutes/day. (Local Radio delivers 10.6% of Time with Ad-. Supported Media.)
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an
average of 5 hours and 37 minutes each day with All Forms of Ad-Supported Media. 66.8% listen to
Local AM/FM Radio for an avg. of 55. minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

(averoge week) Total Persons.

Grocery Stores

Search (Google, Bing, etc.)

2/
News/Weather /Sports (Websites/Apps)
Billboards & Signs (Weekly Drivers)
Email/Text/\M/Zoomyete. (Personal & Work)
Facebook

Local AM/FM Radio

Games/Fantasy/Betting Sites

Instagram

Non-Premium Cable TV Networks

8:56

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

% Time.

viezage, Day)

Non-Premium
Cable TV
Networks

72.4

Email/Text/|
M/Zoom,etc
- (Personal
& Work)
381

Local AM/FM

Instagram

Billboards &

Sians (Weekly | s

(Google,

Non-Premium Cable
TV Networks
78.0

Local AM/FM Radio
61.0

Instagre

Email/Text/IM/Zo
om,etc. (Personal

Billboards & Signs
(Weekly Drivers)
52.2

Search
(Google,
Bing, etc.)
284

am

News/We
ather/s...

Gam
es/Fa
ntasy
Groce

. who Don't Watch Local TV woe Local TV Stations Drivers) " Local TV Stations & Work) Netflix /Betti B
Local TV Stations News and/or 622 538 8ing. . 71.7 379 223 ng.. V- [@
) National/Network TV News : i &
e PAPFENR -.!i&
#who Don't Watch Local TV News and/ or National/Network TV News BWDC ® who Don't Watch Local TV News and/or National/Network TV News mWDC

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or old

Tot! persons.

(average week)
Grocery Stores

Search (Google, Bing, etc.)
Newss/Weather /Sports (Websites/Apps)
Billboards & Signs (Weekly Drivers)

Local AM/FM Radio

Facebook

Email/Text iIM/Zoom,ete. (Personal & Work)
Non-Premium Cable TV Networks

Local TV Stations

Instagram

T [
a‘(‘ﬁ

Avg. Hours+Minutes/day with All

Forms of Ad-Supported Media:
Adults 18 or older

ﬁ-ﬁm

Avg. Minutes/day Spent): Adults 18 or older

To -13 All Forms of Ad-Supported Media (% Time Spent &
E'...x.'m

Facebook
46.7

Non-Premium

Local AM/FM

Cable TV

Radio

550 Shoppin

g (incl.
Food/A

uction...

Amazon
Prime/IMD
b/FireTV
298

Instagra
m
245

News/We

Billboards & Search YouTu

Non-Premium

Facebook
47.7
Local AM/FM
Radio
56.6

Billboards &

Search

Amazon
Prime/IMDb
[FireTV
345

Shoppi

YouTu

for Anything

Shoppin ind. Fooductons/ el et ) [t v Signs (Weekly | (Google, | be |SEEHSS Signs(Weekly (Google,  be
National/Network TV News Local TV Stations Drivers) Bing, etc.) Video Local TV Stations Drivers) Bing, etc.) Video
YouTube Video 53.8 28.6 18.4 Groce... 67.8 52.2 28.4 19.7
Amazon Prime/IMDb/FireTv
# who Don't Watch Local TV News and/or National/Network TV News mWDC = who Don't Watch Local TV News and/or National/Network TV News = WDC
wDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 3,295 Soeﬁ ai Share of Everything
-

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

NOT (TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late OR TV programs - type watch on broadcast or cable/stream online: National/network news)



Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an
average of 5 hours and 48 minutes each day with All Forms of Ad-Supported Media. 65.2% listen to
Local AM/FM Radio for an avg. of 51.6 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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Adults 18 or older who Don't Watch Local TV News and/or National/Network TV News spend an
average of 6 hours and 34 minutes each day with All Forms of Ad-Supported Media. 73.8% listen to
Local AM/FM Radio for an avg. of 56.2 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

107.2

Non-Premium Ca
Networks.
771

Local AM/FM Radio
57.9

Billboards &
Signs (Weekly
Drivers)
531

Netflix
26.5

Email/Text/IM/Z
oom,etc.
(Personal &...

Fac
5

Local AM/FM Radio
60.3

Local TV Stations
98.3

Search
(Google,
Bing,...

Billboards &
Signs (Weekly
Drivers)
51.6

Netflix
271

Amazo | Games/ = New

n Fantasy |s/We
Prime/l /Betti..  ath..
MDb/F
reTV...

Email/Text/IM/Z
oom,etc.
(Personal &...

Non-Premium Cable TV
Networks

89.1 B...

Groce...

= who Don't Watch Local TV News and/or Nati

onal/Network TV News mPHX

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

Toto! persons:

.}

[average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)
News/Weather /Sports (Websites/Apps)
Local AM/FM Radio

Email/Text/IM/Zoometc. (Personal & Work)

% %m
-5:1. % 3
%

(Average Doy)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Billboards &
Signs.
(Weekly
Drivers)
53.1

Local AM/FM
Radio
56.2

Facebook

Facebook
55.5

Local AM/FM Radio
57.5

Email/Text/|
M/Zoom etc.

Search
(Google,

Local TV Stations

94.8 Billboards &

Facebook m m A:g, ffo ”N;r;" ures/d:yﬂ:/ ';h 4” 2 104.5 Email/Text/| | [ Shoppi Signs (Weekly (Personal & | Bing, etc.)
N Prmium Cble TV Netwrks i e piaad M/zZoometc. top Drivers) Workl.. 276
Local v Stations Adults 18 or older (Personal & Instagra (‘mﬁl 51.6
“ Amazon Work)... n Food Shop = News/
shopping (indl. Food/Auctions/Travel, etc.) - B v - Prime/l 25.0 | 2 Amazon ; g Weat...
Instagram usoge % Mm,‘f#« o m Non-Premium Cable MDb/Fir Search Non-Premium Cable Prime/IMDb/Fire Instagr (incl
= S National/Network TV News e TV Networks eTv (Google, Bing, | News/ v am Food Groc 6
Amazon Prime/IMDb/FireTv m 751 401 etc.).. Weat... 411 242 [Au.. ery.. @
Gas Stations/Convenience Stores 0.4%
= who Don't Watch Local TV News and/ or National/Network TV News mPHX m who Don't Watch Local TV News and/or National/Network TV News = PHX

* Share of Everything

PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 1,347
All Graphs and soefa.al Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

NOT (TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late OR TV programs - type watch on broadcast or cable/stream online: National/network news)
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105,015,943 or 71.1% of Adults 18 or older who Don't Watch Local TV News and/or
National/Network TV News listen to Ad-Supported Local AM/FM Radio for an average of 54.8
minutes every day representing 40.7% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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' 2,897,830 or 72.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News listen to Ad-Supported Local AM/FM Radio for an average of 53.4 minutes every day
representing 41.% of all time spent daily with Ad-Supported Audio.
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2,358,560 or 66.8% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News listen to Ad-Supported Local AM/FM Radio for an average of 55. minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio.
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' 1,809,650 or 65.2% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News listen to Ad-Supported Local AM/FM Radio for an average of 51.6 minutes every day
representing 37.8% of all time spent daily with Ad-Supported Audio.
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' 2,038,498 or 73.8% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
representing 41.2% of all time spent daily with Ad-Supported Audio.
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105,015,943 or 71.1% of Adults 18 or older who Don't Watch Local TV News and/or
National/Network TV News listen to Ad-Supported Local AM/FM Radio for an average of 54.8
| minutes every day representing 40.7% of all time spent daily with Ad-Supported Audio.
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| 2,897,830 or 72.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News listen to Ad-Supported Local AM/FM Radio for an average of 53.4 minutes every day
representing 41.% of all time spent daily with Ad-Supported Audio.
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| 2,358,560 or 66.8% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News listen to Ad-Supported Local AM/FM Radio for an average of 55. minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio.
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1,809,650 or 65.2% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News listen to Ad-Supported Local AM/FM Radio for an average of 51.6 minutes every day
representing 37.8% of all time spent daily with Ad-Supported Audio.
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| 2,038,498 or 73.8% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
representing 41.2% of all time spent daily with Ad-Supported Audio.
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105,015,943 or 71.1% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Classic Roc

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

romw! persons. % rime s, erage Doy,

Adult Centemporary a7 868 §,
ClassicHits  FERIPREY 57 %
o T G
Country  FREELITS 19.0%
Pop Contemporary Hit Radio 2,784,488 2

Contemporary
NewsAlalkilafel  chis Urban AC _ Country Classic Hits
All News rmation ] 25.0 All News Scuichis 25.2 25.0
281 255 27.4 26.1

Hot AC 9794 79 g 4% Avg. Hours+Minutes/day with Local . (o?:tleji:‘orar dul
p— AM/FM Radio: Adults 18 or older ClassicRock G A Adult
Alternative 26.1 249 Contem
Adult Hits Urban AC  porary

All Sports
Urban AC o "“,.'Lf,,,‘“?,‘.;?;"“ L News/Talk/Infor Pop Contemporary

Adult Hits ot AC Adult Contemporary mation Alternative ot AC Hit Radio
252 23.0 26.5 y 24, 23.0

National/Network TV News
Contemporary Christian  FYRS80081 m

53333BEIEEAAE

® who Don't Watch Local TV News and/or National/Network TV News BUSA = who Don't Watch Local TV News and/or National/Network TV News B USA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
[Averoge week) Tosat persons: spenc Averogs 0ay)
Adult Contemporary g 4 0% 367 |
Country 0330 06 0.2% : Adult Hits Urban AC NEWS/Ta}kHMD Alternative
Pop Contemporary Hit Radio o 9 All News Active Rock 25.2 25.0 rmation 259
. . 28.1 26.0 1 26.5
Classic Rock 7 B
Hot AC 0% Pop

Alternative g Avg. Hours+Minutes/day with Ad- News/Talk/Info Contem

01 6%
Supported Local AM/FM Radio:
i P
IR L Adults 18 or older
el TS
spos SPENTR
who Don't Watch Local TV usa
s S8 e
National/Network TV News
Active Rock 13,294 67 m

Active Rock Classic Hits Adult
272 25.0 Urban Contem
AC porary

24.1 234

Classic Rock rmation Country porary
263 25.5 250 Classic Hit
: Hits Radio
243 23.0

Pop Contemporary
All Sports Classic Rock Hit Radio
26.9 26.1 b 23.0

Alternative HotAC Adult Contemporary
25.2 245 23.0

= who Don't Watch Local TV News and/or National/Network TV News mUSA m who Don't Watch Local TV News and/or National/Network TV News mUSA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 12,938 i : E l:a * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507 .a_l for Anything .

NOT (TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late OR TV programs - type watch on broadcast or cable/stream online: National/network news)



2,897,830 or 72.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio,
Adult Contemporary, Classic Hits, Country, and Hot AC.
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2,358,560 or 66.8% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Country, Urban AC, and Pop Contemporary Hit Radio.
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(Average Wee! Toal persons: % Time spent (Averaoc Day)

Nmﬂﬁalk,’lnfﬂrnnnﬂn RE9 0.65

Adult Contemporary 0.1% :
ic Hi - Rhythmic Rhythmic
ChssicHits PR Contemporary Hit Ry
A 7% o dechiE HitRadio  (UFBSRAC Clauchis
814,112 19.3% | 599 X 23.6 25.9 239 225
cony - I —
Urban A V1 Pop Pop
Classic Rock m m Avg. Hours+Minutes/day with Local m Contemporary | News/Talk/In Eontem Contemporary Contem
Pop Contemporary HitRadio BRSO m AM/FM Radio: Aduits 18 or older m H\t\Radm formation porary i Al \zNeﬁws Urban porary
. : 6.6% ; 24.4 7] Classic Christia : 1 Contem  Christia
Aemative e FATT R 0T ta i n porary  n
Contemporary Christian [ s N > 205 204 204
457,172 SR who Don't Watch Local TV woc m Urban
Rhythmic Contemporary Hit Radic 8'99 News and/or Eiltha Contemporar News/Talk/Info
A6 188 National/Network TV News Alternative y Adult Alternative rmatien C ic Rock - Adult
urban contemporary R e W A (4 0o | 26.1 ; 213 Contempora... 241 231 207 Contempora...
Hotac R AT (565§ :
= who Don't Watch Local TV News and/or National/N k TV News mWDC = who Don't Watch Local TV News and/or National/Network TV News mWDC
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older A rted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(average week) % Time spent:
Adult Contemporary % 5
ClassicHits P TR U o Rhythmic
All News S Contemporary st Tl
Ly emporary Hit Urban AC Classic Hits All News S mation HotAC
Count 3 830 Radio 23 % adio 3
Ty ,, ; e 36 23.2 S 231 23.0
Urban AC o | ;
% . Pop
Pop Contemporary Hit Radio mg Hours+Minutes/day with Ad- Contemporary n
i s . All Sport: i
arematve PRI Rty Supported Local AM/EM Radio: . HIt Radio g | uban Country AllSports Sesicl e Urban
: Adults 18 or older 8 pL = Contern [IAEEEE 25.7 23.7 -3 Classie | Contem

News/Talk/information

porary

213 208 =

Rhythmic Contemporary Hit Radio Pop
who Don't Watch Local TV woc

Urban Contemporary m 0.2% News and/or g4 News/Talk/Inf Contemporary
National/Network TV News Alternative Hot AC ormation Adult Alternative Hit Radio Al News
Hothe mm 9 1 243 225 Contempora... 24.1 23 216 Contempora...

mWDC
* Share of Everything

# who Don't Watch Local TV News and/or National/Network TV News ®WDC ® who Don't Watch Local TV News and/or National/Network TV News
wbc DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 3,295

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

NOT (TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late OR TV programs - type watch on broadcast or cable/stream online: National/network news)



1,809,650 or 65.2% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Alternative, Country, and Classic Rock.
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2,038,498 or 73.8% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Pop
Contemporary Hit Radio, Adult Contemporary, and Classic Hits.
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56,862,914 or 38.5% of Adults 18 or older who Don't Watch Local TV News and/or
National/Network TV News watch Ad-Supported Local TV Stations for an average of 87.9 minutes
every day representing 31.6% of all time spent daily with Ad-Supported Video.
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1,790,234 or 45.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network

TV News watch Ad-Supported Local TV Stations for an average of 99.1 minutes every day

representing 36.9% of all time spent daily with Ad-Supported Video.
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1,376,265 or 39.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News watch Ad-Supported Local TV Stations for an average of 59.3 minutes every day
representing 25.7% of all time spent daily with Ad-Supported Video.
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769,164 or 27.7% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News watch Ad-Supported Local TV Stations for an average of 77.6 minutes every day
representing 29.8% of all time spent daily with Ad-Supported Video.
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1,018,375 or 36.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News watch Ad-Supported Local TV Stations for an average of 104.5 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Video.
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56,862,914 or 38.5% of Adults 18 or older who Don't Watch Local TV News and/or
National/Network TV News watch Ad-Supported Local TV Stations for an average of 87.9 minutes
| every day representing 31.6% of all time spent daily with Ad-Supported Video.
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| 1,790,234 or 45.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News watch Ad-Supported Local TV Stations for an average of 99.1 minutes every day
representing 36.9% of all time spent daily with Ad-Supported Video.
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| 1,376,265 or 39.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News watch Ad-Supported Local TV Stations for an average of 59.3 minutes every day
representing 25.7% of all time spent daily with Ad-Supported Video.
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| 769,164 or 27.7% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News watch Ad-Supported Local TV Stations for an average of 77.6 minutes every day
representing 29.8% of all time spent daily with Ad-Supported Video.
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| 1,018,375 or 36.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network

TV News watch Ad-Supported Local TV Stations for an average of 104.5 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Video.
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[ 56,862,914 or 38.5% of Adults 18 or older who Don't Watch Local TV News and/or
National/Network TV News watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports,
Comedies, Movies, Dramas, Game Shows, and Mystery/Suspense/Crime.
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1,790,234 or 45.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Movies,
Dramas, Game Shows, and Court Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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1,376,265 or 39.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies,
Dramas, Mystery/Suspense/Crime, and Game Shows.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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769,164 or 27.7% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies,
Dramas, Mystery/Suspense/Crime, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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/ 1,018,375 or 36.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies,
Dramas, Mystery/Suspense/Crime, and Food/Cooking Shows.
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| 107,591,457 or 72.9% of Adults 18 or older who Don't Watch Local TV News and/or
National/Network TV News use Ad-Supported Social Media for an average of 142.7 minutes every
day representing 27.8% of all time spent daily with Ad-Supported Digital Media.
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2,932,833 or 73.8% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Social Media for an average of 151.5 minutes every day representing
28.7% of all time spent daily with Ad-Supported Digital Media.
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2,397,958 or 67.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Social Media for an average of 142. minutes every day representing
26.7% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older _Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Search (Google, Bing, etc.) % 82 7% "‘"'”. ]
OTT TV Streaming Services m “ 6 A
Banking Firarcial Real Estate (Websites/Avps) | ORRBAR
News/Weather/Sports (Websites/Apps)

Online
Non- Classes,

Premium+Pre Schools

OTT TV Streaming mium Cable Colleges

Services Streaming OTT TV Streaming Services Universities
Social Media 96.7 63.0 525
Social Medi Social Media

oc?es; ia Online Emallftextily YouTube/ 161.0 Non-

Classes, M/Zoometc KTok, Premium+Pr

Schools, . (Personal... etc.... Sespe

Email/Text/IM/Zoom,etc. (Personal & Work)

Streaming Audio (Local Radio/ ...
Avg. Hours+Minutes/day with

Games/Fantasy/Betting Sites Digital: Adults 18 or older S
YouTube/TikT ok, ete. Colleges Cable...
R a Searc  Shopping = Ne

Shopping (ind. Food/Auctions/Trave,etc.) — (i h (incl ws/

. o Concurrgne . : ; T < : . Email/Text/l - S
Online Classes, Schools, Colleges, Universities £ uﬂﬁmmgﬁ;&,&omw Bats ! Streaming Audio (Local Radio/ | Local TV — W... Streaming Audio (Local Radio/ Mz - (Googl W...

< " - . . Newsand/or Podcasts/Streaming Services) | Streaming e, s/Fa Podcasts/Streaming Services) 00M.Elo e, Games/Fa
[ S0es00] 2gav ] el e TV e 6.4% 143.7 ing... sy/B... | Bo 146.1 SIBEEONEES ping . ntasy/se.. VB
Local TV streaming  EIETPRT LY mm -
# who Don't Watch Local TV News and/or National/Network TV News BWDC = who Don't Watch Local TV News and/or National/Network TV News = WDC
Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
ol persons. % Time Spent

o]
Z 3 Non- Email/Text/
News/Weather /Sports (Websites/Apps)
Non= Premium+Prem  IM/Zoom,e
Social Medi :
et m‘ SHeaming Autin Premium+Premiu ium Cable ® tc. 12
Email/TextM/Zoom,etc. (Personal & Work) al TV Streaming et
(Local Radlio/ o P 27 Work)..
OTT TV Streaming Services m PodcastslStIeami reaming
shopping (ind. Food/Auctions/Travel, etc.) 0.0% m ng Services) SE;;‘CEES
YouTube/TiTak e — e 140 Email/Text/IM | 5 : NGUTUBSAIRE| LocoiTv
~ . . g 5% /Zoom,etc. ok, etc. Streaming
Streaming Audio (Local Radio/.. m m' Avg. Hours+Minutes/day with Ad- m (Personal & 28.6 336
Games/Fantasy/Betling Sites m 7 m Supported Digital: Adults 18 or older m Work)...
. a . < . : Shoppi | Ne Streaming Audio Shoppi
NonPremiumsremium Cable sreamive R o ng (SGlRAdIOANN  search | nB o
ing/Financial/Real E ites/ms)  FRRPR L S LR Ay OTT TV Streaming |YOUTUBE/TIKT Y (incl. Podcasts/Streaming | (Google, ~ (incl.
. mmm cunct - Social Media Services ok, et Food/ Social Media Services) Bing,etc.) = Food/
tocal TV Streaming  EReLy0r 22.7% = : o 2o | 142.0 69.4 3 Aucti... 140.1 779 Aucti.. Ba
Online Glasses, Schools, Colleges, Universities _ 8832 wha m&;ﬁ“’:ﬁq‘f“"w Yo
. National/Network TV News "
mwho Don't Watch Local TV News and/or National/Network TV News mWDC = who Don't Watch Local TV News and/or National/Network TV News mWDC
WDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 3,295 o Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved. o for Anything _

NOT (TV programs - type watch on broadcast or cable/stream online: Local news - morning OR TV programs - type watch on broadcast or cable/stream online: Local news - evening OR TV programs - type watch on broadcast or cable/stream online: Local news - late OR TV programs - type watch on broadcast or cable/stream online: National/network news)



2,021,098 or 72.8% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Social Media for an average of 127.4 minutes every day representing
22.1% of all time spent daily with Ad-Supported Digital Media.
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2,062,771 or 74.7% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Social Media for an average of 151.8 minutes every day representing
25.6% of all time spent daily with Ad-Supported Digital Media.
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‘ 107,591,457 or 72.9% of Adults 18 or older who Don't Watch Local TV News and/or
National/Network TV News use Ad-Supported Facebook for an average of 47.4 minutes every day
representing 33.2% of all time spent daily with Ad-Supported Social Media.
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2,875,429 or 72.3% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Facebook for an average of 53.7 minutes every day representing 35.4%
of all time spent daily with Ad»Supported Social Media.
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2,397,958 or 67.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Facebook for an average of 46.7 minutes every day representing 32.9%
of all time spent daily with Ad-Supported Social Media.
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7 2,011,428 or 72.5% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Facebook for an average of 42.8 minutes every day representing 33.6%
of all time spent daily with Ad»Supported Social Media.
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2,044,763 or 74.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Facebook for an average of 53.5 minutes every day representing 35.2%
of all time spent daily with Ad—Supported Social Media.
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107,591,457 or 72.9% of Adults 18 or older who Don't Watch Local TV News and/or
National/Network TV News use Ad-Supported Facebook for an average of 47.4 minutes every day
representing 33.2% of all time spent daily with Ad-Supported Social Media.
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| 2,875,429 or 72.3% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Facebook for an average of 53.7 minutes every day representing 35.4%
of all time spent daily with Ad-Supported Social Media.
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| 2,397,958 or 67.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Facebook for an average of 46.7 minutes every day representing 32.9%
of all time spent daily with Ad-Supported Social Media.
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| 2,011,428 or 72.5% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Facebook for an average of 42.8 minutes every day representing 33.6%

of all time spent daily with Ad-Supported Social Media.
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| 2,044,763 or 74.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News use Ad-Supported Facebook for an average of 53.5 minutes every day representing 35.2%

of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,486,509;
Social Media: 6,365,267; Local Radio: 6,256,445; Non-Prem. Cable: 3,076,015; Local TV:
2,724,229 reaching Adults 18 or older who Don't Watch Local TV News and/

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Don't Watch Local TV News and/or
National/Network TV News
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 262,330;
Social Media: 173,918; Local Radio: 173,466; Local TV: 87,800; Non-Prem. Cable: 84,322
reaching Adults 18 or older who Don't Watch Local TV News and/or National/
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 166,471;
Local Radio: 117,272; Social Media: 109,880; Non-Prem. Cable: 59,729; Local TV: 46,080
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 172,278;
Local Radio: 111,413; Social Media: 106,587; Non-Prem. Cable: 49,962; Local TV: 40,788
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 197,281;
Social Media: 134,260; Local Radio: 122,734; Non-Prem. Cable: 68,217; Local TV: 52,432
reaching Adults 18 or older who Don't Watch Local TV News and/or National/
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120,374,188 or 81.5% of Adults 18 or older who Don't Watch Local TV News and/or
National/Network TV News spend an average of 50.4 minutes per day driving, seeing Billboards and
Signs. 59.5% Listen to Local Radio Stations Out-of-Home for an average of 33.2

Top-13 Out;of—Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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3,088,019 or 77.7% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News spend an average of 42.8 minutes per day driving, seeing Billboards and Signs. 60.9% Listen
to Local Radio Stations Out-of-Home for an average of 32.4 m
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2,720,230 or 77.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News spend an average of 53.8 minutes per day driving, seeing Billboards and Signs. 55.8% Listen
to Local Radio Stations Out-of-Home for an average of 33.4 mi
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' 2,344,165 or 84.5% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News spend an average of 46.3 minutes per day driving, seeing Billboards and Signs. 54.5% Listen
to Local Radio Stations Out-of-Home for an average of 31.3 m
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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120,374,188 or 81.5% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News spend an average of 50.4 minutes per day driving, seeing Billboards and Signs representing 35.5% of
all Time Spent with Ad-Supported Out-of-Home Media

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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3,088,019 or 77.7% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News spend an average of 42.8 minutes per day driving, seeing Billboards and Signs representing 30.1% of
all Time Spent with Ad-Supported Out-of-Home Media.
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2,720,230 or 77.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News spend an average of 53.8 minutes per day driving, seeing Billboards and Signs representing 36.% of
all Time Spent with Ad-Supported Out-of-Home Media.
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2,344,165 or 84.5% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News spend an average of 46.3 minutes per day driving, seeing Billboards and Signs representing 33.9% of
all Time Spent with Ad-Supported Out-of-Home Media.
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2,378,185 or 86.1% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV

News spend an average of 53.1 minutes per day driving, seeing Billboards and Signs representing 38.% of
all Time Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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3,088,019 or 77.7% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News spend an average of 42.8 minutes per day driving an average of 24.9 miles each day and
are 10.9% more likely to use I-65 than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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2,720,230 or 77.% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News spend an average of 53.8 minutes per day driving an average of 31.3 miles each day and
are 1.2% more likely to use 1-295/Baltimore Washington Parkway tha

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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2,344,165 or 84.5% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News spend an average of 46.3 minutes per day driving an average of 27. miles each day and are
20.9% more likely to use University Bridge than the Metro aver
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2,378,185 or 86.1% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News spend an average of 53.1 minutes per day driving an average of 30.9 miles each day and
are 6.5% more likely to use I-10 than the Metro average.
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29,626,841 or 20.1% of Adults 18 or older who Don't Watch Local TV News and/or National/Network
TV News read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day
representing 28.5% of all time spent daily with All forms of Prin
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871,435 or 21.9% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.8 minutes every day
representing 30.4% of all time spent daily with All forms of Print M
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723,330 or 20.5% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day
representing 29.4% of all time spent daily with All forms of Print M
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667,271 or 24.1% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
News read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day
representing 27.7% of all time spent daily with All forms of Print M
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296,883 or 10.8% of Adults 18 or older who Don't Watch Local TV News and/or National/Network TV
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